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Burt’s Bees Backlash 
 

Since Clorox Incorporated acquired Burt’s Bees for $913 million in 2007 (GreenBiz, 
2010), the cosmetics care company has faced public scrutiny from its environmentally conscious 
customer base. Burt’s Bees established its brand in 1984 as an “Earth friendly, Natural Personal 
Care Company,” that prided itself for using organic wax and ingredients. It gained a substantial 
following by environmentally conscious consumers that ultimately skyrocketed the business’s 
success. However, its down-to-earth image has been tarnished by the major corporate influence 
that has affected their products’ ingredients and product processing. 
 

Various blogs and news outlets have exposed the hypocritical ways Burt’s Bees is not as 
eco-friendly as they appear. The company and media outlet, GreenBiz, lists Burt’s Bees as their 
number one “green brand” that functions hypocritically to the eco-friendly movement for its 
association with Clorox and The Pollinator Partnership (GreenBiz, 2010). The Pollinator 
Partnership is an organization that appears to be concerned about the health of honeybees. It has 
been proven by many research studies that our world’s bee population is steadily declining by 20 
to 40 percent each year over the past decade (Bee Informed, 2014). According to the Centre for 
Research on Globalization, “The proof is obvious that one of the major reasons of the bees’ 
decline is by the ingestion of GMO proteins” (Global Research, 2011). These GMO proteins are 
primarily from neonicotinoid pesticides produced by corporations such as Bayer, Monsanto and 
Syngenta. In this midst of this reality, The Pollinator Partnership actually works to shift the focus 
on Colony Collapse Disorder away from these corporations that cause it, because they hold 
major stakes and influence in the partnership itself. While Burt’s Bees and The Pollinator 
Partnership claim to help the honeybee population, in reality they seek to avoid the blame for the 
toxic pesticides they use for their products. Further research exposes this hypocrisy, and the news 
of it has become increasingly more widespread across their customer base. 

 
Now customers once loyal to the Burt’s Bees brand feel betrayed and upset by the 

detrimental influence Clorox and The Pollinator Partnership have imposed. Burt’s Bees posted 
an explanation of their relationship with The Pollinator Partnership on their Facebook Page on 
August 27, 2015. While their message sugarcoated the relationship with details of a “Pollinator 
Research Action Plan,” the post was overwhelmed by hundreds of aggravated comments by 
Facebook users exposing the issues in the partnership. While many comments provide evidence 
to the controversy or express furious sentiments to boycott, one message in particular by 
Timothy Rose summarizes the responses well: 

“You do the Burt’s Bees brand a disservice by participating in this mass propaganda 
campaign. A company like Burt’s Bees shouldn’t be in bed with the likes of Bayer, 
Monsanto and Syngenta. Please quit the Pollinator Partnership, and make a meaningful 
commitment to protecting bees and other pollinators, by speaking out against the 
continued use of neonics, and by asking the EPA to ban these toxic chemicals before it’s 
too late”. 

While this post was overtaken by upset audiences, Burt’s Bees did not respond to nearly any of 
the comments, except for answer that read: “Please check out our latest post for more 
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information.” It doesn’t seem as if Burt’s Bees is currently concerned with its perception by 
environmentally conscious and educated customers, which has consequentially provoked more 
responses by publics online. 
 
 Several blogs have written articles about the controversy involving Burt’s Bees and The 
Pollinator Partnership. A post on Alternet titled, “Why Is Burt’s Bees Buddies with Bee-Killing 
Megacorps?” cites the Organic Consumers Association’s action alert that has encouraged 
consumers to petition against the organizations’ partnership. So far, their petition has been 
shared over 21,300 times and is “liked” on Facebook by 40,000 people (Organic Consumers 
Assocation). The demand for genuine eco-friendly cosmetics is high, and educated consumers 
remain fervently upset about the controversy. As the need for environmental conservation and 
bee protection continues to inevitably rise, it seems predictable that awareness and subsequent 
backlash against Burt’s Bees and The Pollinator Partnership will escalate as well. 
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